Design Basics 
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according to author Robin Williams (not the comic)
Contrast  on a page draws our eyes to it; our eyes like contrast. If you are putting two elements on the page that are not the same (such as two typefaces or two line widths), they cannot be similar. For contrast to be effective, the two elements must be very different.
Contrast is kind of like matching wall paint when you need to spot paint…

…you can't sort of match the color; either you match it exactly or you repaint the entire wall.

The two basic purposes of contrast: 
	1.  To create an interest on the page if a 

     page is interesting to look at; it is more 

     likely to be read.
	2.  To aid in the organization of them 

     information. A reader should be able to 
     instantly understand the way the 
     information is organized, the logical flow 
     from one item to another.


The contrasting elements should never serve to confuse the reader or to create a focus that is not supposed to be a focus.

Add contrast through your typeface choices, line thickness, colors, shapes, sizes, 
s p a c e, etc. It is easy to find ways to add contrast, and it's probably the most fun and satisfying way to add visual interest. 

Example:


Repitition of visual elements throughout design unifies and strengthens a piece by tying together otherwise separate parts. 
Repitition is very useful on one-page pieces, and is critical in multi-page documents (where we often just call it being consistent).

The basic purpose of repetition:

 To unify and to add visual interest. Don't underestimate the visual interest of a page-if a page looks interesting, it is more likely to be read.

Think of repetition as being consistent. Then push the existing consistencies a little further:

· Can you turn some of those consistent elements into part of the conscious graphic 

design, as with the headline? 
· Do you use a 1-point rule under each heading? 
· How about using a 4-point rule instead to make the repetitive element stronger and more  

          dramatic?
Then take a look at the possibility of adding elements just to create a repetition:

· Do you have a numbered list of items? 
· How about using a distinctive font or a reversed number, and then repeating that treatment throughout every numbered list in the publication?
Example:

	Point 1

· Supporting point

· Example

· Supporting point

· Example
	Point 2
· Supporting point

· Example

· Supporting point

· Example
	Point 3
· Supporting point

· Example

· Supporting point

· Example


Alignment: 

Nothing should be placed on the page arbitrarily. 
Every element should have some visual connection with another element on the page.
Unity is an important concept in design. 
Unity in design exists when all elements are in agreement. 
Unity requires that the whole design be more important than any subgroup or individual part. 
Unity is therefore the goal of all design. 
Unity exists in elements that have a visual similarity.

For example, in elements that are all vertical (left, top). 
Unity also exists in elements that have a conceptual similarity.

For example, as shown in the collection of things found at the beach. 

	Without unity a design becomes chaotic and unreadable. 

	But without variety, a design becomes inert, lifeless, and uninteresting. 



A balance must be found between the two.

The basic purpose of alignment:

To unify and organize the page. 
The result is kind of like what happens when you pick up all the baby toys that were strewn around the living room floor and put them all into one toy box.
Be conscious of where you place elements. Always find something else on the page to align with, even if the two objects are physically far away from each other.
Example:


Proximity:
When several items are in close proximity to each other, they become one visual unit rather than several separate units. Items relating to each other should be grouped together. 

Be conscious of where your eye is going: where do you start looking; what path do you follow; where do you end up; after you’ve read it, where does your eye go next? You should be able to follow a logical progression through a piece, from a definite beginning to a definite end.
The basic purpose of proximity:

To organize. Other principles come into play as well, but simply grouping related elements together into closer proximity automatically creates organization.
Squint your eyes slightly…

…and count the number of visual elements on a page by counting the number of times your eye stops. 

…if there are more than three to five items on the page (depending on the piece), see which of the separate elements can be grouped together to become one visual unit.
Example:
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High contrast


GOOD





Low contrast


BAD
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