
Can a Woman Win?
A deep dive into the media influence, gender 

stereotyping, and party affiliation that has prevented 
America from electing a female president. 



Research Question and Thesis 
 Does the increasing number of female legislators across state and federal lines increase 

the likelihood of a female’s ability to win the presidency?

 This paper seeks to examine these questions as well as to identify ways in which media 

representation, gender stereotypes, and political party affiliation make it more difficult, and 

potentially impossible, for a female candidate to win the presidential election regardless of 

her electoral history, campaign plan, or support system.



Why is this important?
● People want a female president
● There are qualified women who 

would make good presidents 
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Look at the literature 
The literature appears to have three categories when talking about women running 
for president.

1. Media bias and lack of media attention 
2. Gender stereotyping and double standards 
3. Party affiliation 



Methodology 
● Examine studies of differences in media coverage between male and female 

candidates 
● Examine studies of bias towards female candidates based on gender 

stereotypes and double standards 
● Examine treatment of women in both parties as they run for office 



Result: Less media 
attention towards issues 
or policy platforms of 
female candidates than 
male counterparts. 
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Gender Stereotyping/Double Standards 
RESULTS: 

● When male and female candidates 
displayed the same characteristics, 
women were punished while men 
were celebrated. 
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Party Affiliation RESULTS: 

● It is clear that both republican men 
and women do not wish to see a 
female president in their lifetimes, 
therefore making their field even 
more challenging for a female 
candidate.



Conclusions 
● People want a female president, but are influenced heavily by the media, 

gender stereotyping, and party affiliation. 
● The media reporting on whether or not a woman can win is harmful because it 

furthers the assumption that she cannot.
● A woman can win only if Americans chose to vote for her. 



Thank you


