AUSTRALIA

Australian Media

Adventure “down under” to visit with some of the key figures in media and public

relations in warm and sunny Australia. Australian media is familiar but with a flavor
all its own.

. Visit Triple J (Australia’s alternative-music PUBLIC radio station), The Australian
Broadcasting Authority (Australia’s FCC), The Australian Children’s Television
Foundation, The new Australian Centre for the Moving Image.

. Celebrate Australia Day along with thousands of Aussies.




‘Australian Media

Credit:
COMA 393
o Department Credit

Program Cost:
$5,395

Includes airfare, lodging,
program related transporta-
tion, and supplemental
study abroad insurance.
Professor will provide
some meails.

Faculty:
Arthur Land
Resident Instructor of
Communication
253-539-5324
landam@plu.edu

For further information
contact the Wang Center
for Global Education

253-535-7577
Wang.center@plu.edu

hitp://www.plu.edu/
studyaway/

Course Description:

How does Australian media compare to U.S. media?

During this urban J-Term course, students will learn from
Australian media professionals how their film, television,
radio, and Internet differ from the same products in the
United States. On-site visits are planned to, Channel 9
(Australia’s largest television station), Triple J (Australia’s
alternative public radio station), the Australian Commu-
nication and Media Authority, and the Australian Chil-
dren’s Television Foundation. The trip will begin in Mel-
bourne, then we’ll take the train to Sydney and then on
to Canberra. Students will have the opportunity to ob-
serve Australian media and their connection to the
Australian culture. Students will also visit zoos and ex-
perience Ausiralian wildlife first hand at various points
throughout the trip.

Application Deadline:

April 12th, 2013. A non-refundable deposit of $50.00 is re-
quired with the application. A $250 non-refundable pay-
ment to confirm participation in the course is due within 10
days of notification of acceptance. Maximum 18 students.




