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ØDefining Key Terms
ØPandemic Misinformation
ØTools for Responsible Social Media Use
ØQuestions



Defining the Terms

Truth Misinformation Disinformation





Case Studies in the “Infodemic”: Plandemic

















Case Studies in the “Infodemic”: Bill Gates





“Misinformation about Mr. Gates is now the 
most widespread of all coronavirus falsehoods 
tracked by Zignal Labs, a media analysis 
company. The misinformation includes more 
than 16,000 posts on Facebook this year about 
Mr. Gates and the virus that were liked and 
commented on nearly 900,000 times, according 
to a New York Times analysis. On YouTube, the 
10 most popular videos spreading lies about 
Mr. Gates posted in March and April were 
viewed almost five million times.”



Case Studies in the “Infodemic”: Cell Towers







Case Studies in the “Infodemic”: Miracle Cures





Common Themes

ØPopulist
ØDistrust of science
ØSpread by elites (celebrities, politicians)
ØLead to offline acts of aggression/violence
ØSpread quickly without immediate fact-checking



Fighting Back Against Disinformation



Disinformation as a Public Policy Problem

3 Challenges (Ben Epstein)
• Defining the Problem
• Who Should be in Control of the Regulation?
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